
TOURISM IN FRANCE BEFORE COVID-19

TRAVEL AGAIN:
 FRANCE, THE PERFECT DESTINATION FOR EUROPEANS
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A NEW TOURISM PUSH ACROSS EUROPE BASED 

ON SHARED AMBITIONS AND VALUES

1.

INFORM AND REASSURE

EUROPEAN RELAUNCH CAMPAIGN 2021
ATOUT FRANCE, THE 13 REGIONAL TOURIST BOARDS AND AGENCIES, 

AND PRIVATE PARTNERS ARE ALL INVOLVED IN THE NEW TOURISM PUSH 
FOR DESTINATION FRANCE 
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SATISFYING EUROPEAN HOLIDAY
MAKERS’ ASPIRATIONS

A CAMPAIGN ADAPTED TO TIE IN WITH THE
 CURRENT HEALTH CRISIS

Sources : WTO, Banque de France, Foreign Visitors Survey (‘EVE’ in French)
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«Ce qui compte vraiment», 
translated into seven languages
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For more information, visit www.atout-france.fr
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